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The Experience Effect of the Non-Life Insurers in Japan: A Case of the Operating 
Expenses for Fire, Automobile, and Compulsory Automobile Liability Insurances
Gen FUKUTOMI
ABSTRACT
The author examines the decline of the experience curves of the two major non-life insurers in Japan. The curves are 
drawn from data of the operating expenses for fi re, automobile, and compulsory automobile liability insurances. As a result, 
for the insurers, the automobile insurance is a cost-effective business relatively to the other two categories, where we fi nd 
the continuous rise in costs. Nonetheless, the curve for the automobile insurance has been shaped almost fl at.

